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Keywords: Social Media And The China-Pakistan financial hall CPEC is a very essential mission of
CPEC, Public Trust On CPEC, China's Belt and avenue assignment (BRI), it goals to decorate
Countering  Misinformation, connectivity and monetary cooperation between China and Pakistan. It
Impact of Social Media became initiated in 20135, it includes infrastructure, power, and industrial
DOI No: projects. It has numerous key additives consist of highways, railways,
https://doi.org/10.56976/jsom.v and the improvement of Gwadar Port. CPEC ambitions to improve
5i2.433 Pakistan's infrastructure, decorate electricity production, and create

monetary possibilities whilst offering China with a shorter exchange
course to the middle East and Africa. Although geopolitical and financial
challenges, CPEC remains a very important of China and Pakistani
relations, fostering regional trade and development. Throughout my
research I measured several indicators such as social media usage,
misinformation, public trust and the use of free digital services that
influence public perception on CPEC. I collected 300 responses from
students of university of Sargodha, Pakistan through closed ended
questionnaire survey. Their responses played an important role to
understand the real time scenario.
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1. Introduction

China-Pakistan financial hall is a community of regional connectivity. apart from China
and Pakistan; CPEC will have a fantastic ripple effect on Iran, Afghanistan, valuable Asian
Republic and the location (Ali, 2019). The development of geographical linkages with
improved road, rail and air transport gadget and extended and unfastened drift of both increase
and people contact for enhancements on knowledge via educational, cultural and regional
know-how and subculture. activity in better glide of alternate and groups creating, circulating
and passing electricity with extra most appropriate agencies and synergy from win-win model
will cause linked, included vicinity of commonplace future, concord and development. China
Pakistan economic corridor is an initiative for regional advent in the world of globalized
alternate. It set up peace, improvement, and win-win version of they all. China Pakistan
economic hall is the wish for the better location of destiny with peace development and
economic system boom (Akhtar,2025).

Inside the phrases of President Xi of China, the ‘China’s Belt and avenue Initiative BRI
ought to be inexperienced and sustainable’ (Goh & Cadell, 2019), but, in step with other
researchers and commentators, the mission is likely to purpose environmental damage
(Horvath, 2019). The challenge supports its player nations alongside car bon-extensive growth
pathways that are probably to enhance weather risks (Jun & Simon, 2019), which can also ‘tip
the arena into cat as trophic climate change’ (Hilton, 2019, para 5). round 240 coal fired power
plant life are being operated inside the 25 BRI international locations with the contribution of
Chinese businesses. China may have commenced to de-couple from coal energy locally, but
‘its coal and energy corporations are on a building spree distant place. it's miles clean that the
specific infrastructure additives of the BRI projects will cause vast increments in emissions,
loss of biodiversity together with other sorts of pollution. though, media reviews at the BRI
tend to attention on its financial blessings and to play down or ignore its environmental cost
(Saleem et al.,2018).

1.1 Research Objectives

RO 1: To determine how Pakistani public perceives information about CPEC on social media.
RO 2: To explore the core reasons for disseminating the fake news about CPEC.

RO 3: To determine long term cognitive effects about social media information.

1.2 Research Questions

RQ 1: How consistent exposure to social media apps influencing public perception about
CPEC?

RQ 2: How public trust is being addicted to social media information?
RQ 3: How security concerns are increased by relying on social media information?
2. Literature Review

Over the time, growing international locations have exploited their herbal useful
resource based on better degree of prosperity and economics boom achieved (Resnick et al.,
2012). The manner wherein the media in those nations record, analyses and present the
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improvement procedure is an crucial factor in their social constriction. For massive
infrastructure tasks consisting of CPEC, this method of information media is vital due to the
fact degrees and tone of insurance remember with reference to the media’s impact on their
audiences and in growing the proper situations for economic development (Gavitt, 1971).

The quilt age of the BRI mega-task has acquired widespread scholarly interest, inside
the US, Indian and Chinese language media (Jan et al., 2018), and Russian media (Kuteleva &
Vasiliev, 2020), as well as in ecu and Chinese media (Arifin et al., 2019). The Chinese language
and Pakistani media: media insurance of CPEC (Yousafet al., 2018), Indian and Afghan: media
coverage of CPEC (Aslam et al., 2020), US, Indian and chinese language media: coverage of
CPEC (Hameed & Shahzad, 2020) have been studied.

The CPEC is one of the six BRI corridors and is popularly perceived as a street map to
financial integration and regional connectivity. it'll connect Kashghar in China to Gwadar,
Pakistan, that's over 2000 kilometers away, and could permit China to access the Ara Bian Sea
so that it will growth China’s have an impact on within the vicinity (Abid & Ashfaq, 2015). In
line with (Qusien & Robbins, 2022) the insurance of the China—Pakistan economic hall (CPEC)
in the Pakistani media, with emphasis at the manner the venture is framed in the media in a
growing united states . To cope with the research query ‘How is the China Pakistan monetary
corridor framed inside the Pakistani media? They reviewed coverage of the mega-venture in
six Pakistani newspaper. we've got selected three Urdu newspapers (Jang, Nawa-i-waqt, and
Roznama Express) and three English language one’s sunrise, The news and the state. They
hooked up that media reports of CPEC majority of Pakistani media stated at the monetary gain.
therefore, Infrastructural development, job introduction, country wide protection and country
wide prosperity are news worth whilst the environmental costs associated with the mega
development initiatives receives reported very much less. ought to there be extra qualitative
research to study whether diversionary reframing is intentionally used by the media or whether
geopolitical and the economic improvement frames of cognizance constitute unconscious,
reflexive frames that reporters visit when writing approximately mega-initiatives in a growing
countries context?

BRI and CPEC, not notably, are Chinese language flagship projects attracting constant
interest from researchers throughout the disciplines. BRI includes a number of the Asian
international locations that are seemed to be the hub of the worldwide economic market, and
the mission is meant to attain Africa and EU markets. sooner or later, the SAARC members are
all below the BRI umbrella however for India that has some reservations (Ahmed, 2019). The
BRI has several corridors, whilst the significant and working task is the CPEC which connects
the Pakistani province Baluchistan and the Western province, Xinjian of China via roads,
railways and pipelines worth about 62.01 billion USD (Das et al., 2017). It became whilst the
Chinese language president Xi Jinping and Pakistani high minister Nawaz Sharif collectively
with provincial chiefs assembled for the “street and belt summit” in 2017 in Beijing, that it
started out to take off (Chawla et al., 2020). CPEC is a multi-sectoral assignment alongside the
Western coast of Gwadar, Baluchistan linking all of the provinces of Pakistan with street, pipes,
railway tracks, strength centers and commercial initiatives and the rest of the sub-initiatives in
conversation, health, education and transportation (Kanwal et al., 2020).
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The undertaking may even empower Pakistan to develop its strength resources whilst
on the CPEC course (Igbal et al., 2019) and could be prolonged to other countries, which
includes Afghanistan and other vital Asian nations. 3 proposals of routes are supplied for CPEC
in Pakistan: while the eastern path will journey normally via Punjab and Sindh Provinces
(Irshad, 2015), the second one, which is called the principal route, will cover most a part of
Khyber Pakhtunkhwa and underdeveloped areas in Punjab and Sindh Province. The 0.33
western direction goes through rural parts of Baluchistan with Khyber Pakhtunkhwa (Zingel et
al., 2015). The CPEC venture is a manufactured from consider relations, and commonality of
both parties’ wondering. for the duration of tough times, Chinese government gave support to
the government of Pakistan, greater so, whilst Pakistan became underneath strain from the
international network after the nuclear test and other missile programs (Wolf, 2021). within the
latter a long time of the twentieth century, China took a neutral stand on many worldwide fronts,
and that facilitated its advanced monetary and technological increase. the second decade of the
21st century proven to the complete global that the united states changed into a notable
electricity playing the role of an international participant, tying several countries to the internet
of economic and technological members of the family, organizing friendly members of the
family inside the form of nonviolent on the part of China.

Its miles believed that the CPEC project is worthwhile for the local community (Asomani et
al., 2015). monetary impact refers to such economic benefits as earning opportunities,
employment, change and different form of finance gains, which the mission will deliver to local
population. Perceptions of the local people with regard to CPEC can be both for or towards the
predicted blessings. Others view the venture in a pessimistic manner and bear in mind the task
to have bad effect on their community and local enterprise (Ali et al., 2017). The CPEC is a
multi-area mega-mission with billions of bucks invested in roads/toll road constructions,
railway tracks and device, telecommunications, infrastructural development, and different
approach of transportation that are probably to create loads of heaps of jobs, specific markets
for items and offerings, logistics and materials chains of valuable products to all of the
community with low attempt and cost. It became additionally reiterated that local citizens will
get hold of their deserved blessings in terms of sophisticated agricultural products, boom of
small and medium-length businesses including workshops, lodges and eating places, storages,
petrol pumps and parking centers (Gursoy et al.,2017). Similarly, the infrastructure
improvement has a near dating to agricultural output. Infrastructure investment is subsequently
transformed to agricultural output (Evenson et al., 2001).

The unemployment scenario in Pakistan is becoming worse every day because of
population propagation and plenty of untapped sources, which brings with its poverty, hunger,
and social exclusion (Haq et al., 2016). In those perilous conditions the CPEC might also come
to be a boon for employment introduction, and sustainable and distinctive financial boom of
Pakistan. in advance studies recognized that the CPEC will sharpen sales and facilitate the
formation of financial zones, and fuel tourism improvement which upon the only hand will
reinforce neighborhood community, but however will trade taking into consideration local
population to the success of this venture (Nunkoo et al., 2012). The monetary outcomes could
confer greater recognition for any international venture and it's far proper to see it as the
important thing riding pressure for justification and approval. on this regard, the contemporary
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study indicates that the greater could be the financial effect, the greater may be the help of the
nearby population for the CPEC challenge. that is, therefore, hypothesized (Al et al., 2017).
the opening up of infrastructure and consequent increase in the agricultural output will also
cause introduction of jobs in the rural areas and, consequently, make contributions to the
development of the rural economic system.

Social impact is the effect of CPEC on social interactions and social concord, that is,
social well-being of any society, which is typically expected through education, health,
housing, and other centers that represent commonplace guys’ want in any society (Haq &
Farooq, 2016). The CPEC development is expected to fuel own family life, schools, social
gatherings, social establishments and all other social contracts. Rafiq & Weiwei explained the
social trusts which encompass behavior, wondering and enthronement of living requirements
which provided a modern notion of the CPEC venture in Pakistan (Rafiq & Weiwei 2017).
previous research mentioned many superb consequences of the CPEC on society, inclusive of
possibilities for coming into markets; educational networks and social interactions; narrowing
of social breaks and divisions, and; specifically, resolving social exclusion (Kanwal et al.,
2020). The society as an entire maximum especially the rural regions turns into the centre
enterprise and social engagements due to the economic and trade spill over from China. those
are the symptoms of social prosperity; improvement in healthcare and smart towns/towns
(Asomani et al., 2015). Socially the human beings-to-humans exchanges, subculture events and
country wide days of birthday party of both international locations may also announce a new
era of friendship and relations (Geurs et al., 2009). The CPEC initiatives will set off new
thinking into the rural regions thereby pushing the nearby populace with the challenge. This
have a look at is constructed on the idea that the local community could be equal to maintain
to guide the CPEC initiatives, thinking the venture is a street for social uplift.

The host communities’ lifestyles trendy is greatly inspired through the social and
cultural changes multiplied via overseas works (Alj, et al. 2017). The neighborhood way of life
is open to new fine modifications with traits in infrastructural and traveler enchantment factors.
it is possible that the CPEC course might also allow social interactions among various
communities so that it will of their personal part; create new cultural exchanges and activities
(Asomani et al., 2015). the approaching cultural modifications that will floor from CPEC can
be anticipated with the aid of improving near ties among diverse households, pals, and friends
(Ali et al., 2018), and that is why perceptions of local resident’s help increase regulations that
lessen the detrimental consequences of the CPEC (Kanwal et al., 2020). global tasks (CPEC as
an example) have a terrific have an impact on at the tradition of the host network. Such mission
ends in excavation and discovery of latest historic websites, facilitate archeological sports and
studies, creates possibilities of cultural change, and develops museums and libraries for cultural
artifacts. Such trends will add to leisure and enjoyment facilities to be able to serve to assist
the CPEC inside the minds of the local community. a few authors cited how new cultural values
should come up, which won't correspond with the fee of neighborhood lifestyle within the
context of traditional and non-secular values; due to the fact that, a number of the locals can
also trust that the CPEC is a danger and a tool of Chinese language cultural hegemony. Those
CPEC street and transportation routes can boost up the flow of goods and services, in addition
to turn out to be a device for changing social customs, dissemination of languages and ideals
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etc., amongst others. But, according to the SET cause, the area people will factor to the
advantages of such tasks. consistent with the above said researcher’s paintings, we are able to
assume that the CPEC is useful for the local community, so the notion of this project may be
favorable, and local communities will aid the mission.

2.1 Research Hypothesis

RH 1: Consistent exposure with social media apps creates negative effects on individuals’

perception about CPEC.

RH 2: Social media users have strong belief about information provided through online
resources.

RH 3: Social media users who follow political leaders are more likely to hold negative
misconceptions about CPEC.

RH 4: Social media campaigns by foreigner’s boost misconceptions about CPEC being a
debt trap, influencing public trust in Pakistan.

2.2 Theoretical Framework
2.2.1 Intended Theory

The theory is a concept developed through George Gerbner at some point of the 1960s
and 1970s and it's been challenged in view that each media technological improvement. The
past sixty years have visible the mass conversation subject enjoy propagation of cable, satellite,
video games and extra currently, social media. Up to this point the theory has managed to
survive by constant correction and improvement. More than 120 studies supported the theory
since 2000, highlighting its relevance for the constantly changing trends in the media sphere.
The concept discussed in this study originates and considering that, its development and
expansion and destiny possibilities. inside the first a part of the paper, a top-level view is
supplied of the idea / foundation ideas of the theory. After, there's presentation of the introduced
additives into the principle and their development over the past 6 decades together with: The
cultivation analysis, the conceptual dimensions of cultivation, styles of cultivation and the way
cultivation is measured, and the crossing of the borders to revel in cultivation. each section is
accompanied by way of a discussion on the capacity of the principle to house changes inside
the media setting with regards to present day emphasis inside the media sectors (Gerbner 1960).
The reason why I choose cultivation theory is because it molds long term public perception,
however this theory is concerned with the long-term effects incoming from television contact
while I considered effects that social media has on human minds.

3. Methodology

For the analysis of Impact of Social Media Misinformation on Public Trust in CPEC A
structured questionnaire design for the assessment of communication pattern between Social
media and public trust. Data were collected with the help of questionnaire; 300 participants
provide their data by filling the form. It includes demographic questions about their duration
of media use, social media, why they use social media, their attachment with this mega project
etc. We target the university students. Likert-scale items were also included in it. Data collected
by spreading the questionnaire through online platforms mainly by Google forms spread
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through WhatsApp and after collecting the data were statistically analyzed using SPSS
software to determine accurate results. Through SPSS descriptive statistics, Anova formulas

are used. Ethical guidelines were followed like informed consent and confidentiality.

4. Data Analysis
Table No 1: Age
Frequency Percent Valid Percent = Cumulative Percent

btw 15-18 58 19.3 19.3 19.3
btw 18-20 50 16.7 16.7 36.0
btw 20-22 131 43.7 43.7 79.7
btw 22-25 59 19.7 19.7 99.3

other 2 i i 100.0

Total 300 100.0 100.0

Table 1 is the age of respondents. First, the respondents are composed by the majority (43.7 %)
who are 20 — 22 years old. Youthful demographic is denoted by this percentage (19.7) % of
respondents fall in 22-25-year age bracket and form the second largest group. The third group
would be with respondents of 15 — 18 years of age; this is equivalent to (19.3) % of respondents.
50 individuals (16.7%) would form a moderate piece between 18 and 20 and 0.7% who may
exceed 25 or less than 15 years old.

Table No 2: Study Level

Frequency Percent Valid Percent  Cumulative Percent
Matric/Intermediate 85 28.3 28.3 28.3
Undergraduate (BS) 70 23.3 23.3 51.7
Graduated 107 35.7 35.7 87.3
Post-Graduate (PHD) 35 11.7 11.7 99.0
Other 3 1.0 1.0 100.0
Total 300 100.0 100.0

Table 2 presents the spread of the level of education for the 300 participants. Of course, the
large group is graduates, 35.7%, under graduation — 23.3%, Matric/intermediate — 28.3%, post
graduate groups — 11.7%. The people surveyed have quite varied educational backgrounds.
This distribution will be used to determine the contribution education made when discussing
the impact of social media misinformation and public trust on CPEC.

Table No 3: Place of Residence

Frequency Percent Valid Percent Cumulative Percent
Rural 87 29.0 29.0 29.0
Urban 186 62.0 62.0 91.0
3.00 26 8.7 8.7 99.7
5.00 1 3 3 100.0
Total 300 100.0 100.0

Table3 describes the place of residence of the respondents. There were 300 subjects
wherein subjects under the rural and area group (n = 103, 29%), and subjects under the urban
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area group (n = 197, 62%) participated. This study stood for people both from Urban and rural

areas, and this study also cemented our thought process on how people from various area

respond to the information of CPEC. The research also guarantees variety of backgrounds

providing opinion in the study. This data also helps us understand what occurs among the

people of urban and rural areas when exposed to CPEC related information.

Table No 4: Descriptive Statistics

N Minimum Maximum Mean Std. Deviation
How much time do you spend on social 300 1.00 3.00 1.4300 .50260
media apps daily?
which social media platform do you use the 300 1.00 4.00 2.1600 .82259
most?
What is your primary purpose for using 300 1.00 4.00 2.2633 1.12764
social media?
How often do you encounter misleading or 300 1.00 4.00 2.4067 96144
fake information on social media?
Do you think social media affects your 300 1.00 4.00 2.4167 95188

mental health?

Valid N (listwise) 300

Table 4 provides descriptive statistics for five survey questions concerning social media
use and attitudes, all having been answered by 300 respondents. The first variable “How a
whole lot time do you spend on social media apps day by day” demonstrates that the measure
of the daily usage of the social media range from no less than 1.00 to a most of three.00, an
average of 1. Forty-three and a fashionable deviation of 0.50. which means on common,
respondents have a fair amount of time to spend on social media, with maximum of the
responses held on the decrease end of the dimensions. the solution to the query, “which social
medium do you use most”, the answers went from 1.00 to 4.00, with a median of two.16 and
fashionable deviation of 0.82 indicating mild variability on desired platform. The primary
purpose for using social media also varied from 1.00 to 4.00, the mean was higher, at 2.26, and
the standard deviation (1.13) was higher, suggesting greater diversity of reasons for use.
Concerning the share of respondents who sometimes find themselves exposed to misleading or
fake information, both means: for the more straightforward question about the frequency of
mis- or non-information (2.41, SD = 0.96) and a similarly rounded mean for the same kind of
question, but on the topic of the influence of social media upon mental conditions (2.42, SD =
0.95) indicate that people are not afraid of it all that often, but the opinions are relatively
dispersed. Overall, the results show that this sample generally displays moderate social media
engagement and awareness of such with moderate variation of experiences and perceptions.

4.1 ANOVA

RH 1: consistent exposure with social media apps creates negative effects on
individuals’ perception about CPEC.
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Table No 5: Model Summary

Std. Error of the
Model R R Square Adjusted R Square Estimate
1 2492 .062 .059 1.06297
a. Predictors: (Constant), How much time do you spend on social media apps daily?

The model summary table shows some main results from a regression analysis that
looked at how much time people spend on social media apps each day. The correlation
coefficient (R) is 0.249, which means there is a very weak, simple, and positive connection
between how much time people spend on social media and the results in the dependent variable.
The R Square value is 0.062, which means that the amount of time someone spends on social
media only explains about 6.2% of the ups and downs seen in their stress level. The Adjusted
R Square is slightly lower at 0.059, which means that having more predictors has lowered the
value and gives us a more accurate idea of how much of the total variation in the data is
explained by the model. The standard error of the estimate is 1.06297, which shows how much
on average the actual numbers differ from the trend line. a larger value means the predictions
are less accurate. Overall, this model only helped to explain a small part of how people score
on the dependent variable, so spending more time on social media each day doesn’t give us
much clue about how high or low a person will score in this analysis.

Table No 6: ANOVA?

Model Sum of Squares df Mean Square F Sig.
1 Regression 22.202 1 22.202 19.649 .000°
Residual 336.715 298 1.130
Total 358.917 299

a. Dependent Variable: How often do you consume content related to CPEC on social media

b. Predictors: (Constant), How much time do you spend on social media apps daily?

The sum of squares is divided by their degrees of freedom to find the mean squares.
For regression, the mean square is 22.202, and for the residuals it is 1.130. The F-statistic value
(19.649) compares mean square regression to mean square residual to find out if the model
accounts for significant more variance than the mean does. Since our p-value is .000, it
indicates that the time someone spends on social media significantly leads to increased CPEC-
related content consumption. All things considered; the regression model provides a much
better way to forecast the average number of actions taken with CPEC than just using the mean.
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Table No 7: Coefficients?®

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2.008 185 10.833 .000
How much time do you spend on 542 122 .249 4.433 .000

social media apps daily?

a. Dependent Variable: How often do you consume content related to CPEC on social media

The coefficients table provides evidence about the relationship between daily time on
social media apps and how often CPEC content appears on one’s news feed. This means that
when a person does not use social media, they will consume an average of 2.008 units of
content. The amount people increase their CPEC content consumption when spending more
time on social media is 0.542, with a standard error of 0.122. Beta shows a moderate effect size
of 0.249 in this case. Since the t-value is 4.433 and the significance level is 0.000, we can
conclude that the relationship is significant at the 0.001 level, and the predictor variable helps
reliably predict the outcome variable. People who spend more time on social media per day are
more likely to see more content about China-Pakistan Economic Corridor.

4.2 Findings and Discussion

In this chapter, focus is put on how social media misinformation affects public trust of
Pakistani youth in CPEC. This study aims to provide insights to better understand how false
and misleading information on social media platforms is shaping perceptions of this national
development component among the university student populace. A questionnaire survey was
prepared to gather information related to the experiences and perceptions of the participants
regarding the misinformation and a random sample of 300 participants was taken from different
sectors of the university in Pakistan. They find major roadblocks in information verification,
widespread exposure to misleading content and changing spheres of trust as to CPEC and China
Pakistan relations (Ejaz & Ittefaq 2020; Mir & Siddiqui, 2022).

According to the research, at least 63% of university students in Pakistan come across
some type of online disinformation one or multiple times a day, and 81% believe that social
media websites are most likely to venture out with misinformation. Then, because of this high
exposure rate to questionable information, it is hard to form informed opinions about such
important national projects as CPEC (Ejaz & Ittefaq, 2020). According to Roas (2022),
Facebook was allegedly the most vulnerable social network among surveyed youth, as
approximately 70% of them considered it the weakest with regards to false messages regarding
CPEC related information.

The main objective of conducting this research was to assess the association between
social media misinformation and public trust in CPEC among Pakistani youth. With the
prevalence of misinformation of digital platforms, it is important to understand how the same
hinders the perception of major developmental initiatives. The objective of this study is to
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observe the consumption patterns of misinformation, the spread of false narratives about CPEC
over different social media networks, and how they have affected the trust levels of young
Pakistanis (Aslam et al., 2020. Shaheen, 2022).

As approximately 35% of the population in Pakistan is under 15 and 64% is under 30,
young people are the main audience (and stakeholder) for these long term benefits of CPEC
(Tariq et al., 2023). According to previous research (Aslam et al., 2020), the baseline
perception towards CPEC is generally positive with 72 percent of respondents thinking that it
will be a beneficial endeavour for Pakistan.

The findings in this study show that misinformation exposure impacts the Pakistani
youth’s perception of CPEC in various ways. Although participants continue to have optimistic
views of CPEC as beneficial to Pakistan’s economic development and its regional position
(Ejaz & Ittefaq, 2020 ; Aslam et al., 2020).

Several prevailing misinformation narratives about CPEC have also been identified
through the research to be currently circulating on social media platforms such as; exaggerated
claims of job creation, false claims of Chinese debt traps, and false narratives of CPECs
environmental impacts (Rosas 2022;. Tariq et al., 2023). However, most of the respondents
demonstrated resilience in sustaining their trust in the wider benefits from such a project (72%
of the respondents expressed confidence that CPEC would improve the economy and
infrastructure of Pakistan; Aslam et al. 2020).

The possibility of resilience exhibited in this case is in association with 55% of
respondents’ descriptions of China—Pakistan friendship as ‘Interest based’, implying that
warmth and affection of Pakistani youth about China are based on pragmatism and not any
emotional attachment (Mir & Siddiqui, 2022). Applied as a pragmatic approach, this could act
as a deterrent against the emotional appeal repeated in misinformation on CPEC (Mir &
Siddiqui, 2022).

5. Conclusion

This study found critical insights into the association between social media
misinformation and the public’s trust in CPEC amongst Pakistani youth. However, the research
confirms that the prevalence and acknowledgement of misinformation as a problem has not
significantly impeded the positive overall perception of CPEC by educated youth. But there is
a significant vulnerability still to exploit as the gap between what people are aware of as
misinformation and what they are actually doing to verify the information is still a major gap.
By contributing to the body of literature that examines how misinformation influences public
opinion regarding the implementation of the major development initiatives, this research sets
the stage for more studies in the field of information reserves relating to partnerships at the
international level. With Pakistan continuing its relationship with China through the CPEC, it
will be very important for Pakistan to understand and attend to the misinformation landscape,
if they want public support for the project to continue and stay successful (Mir & Siddiqui,
2022).
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